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ABSTRACT 

An economic impact study was conducted to determine 
,the short- and long-term impact of Caldwell Community College and 
Technical Institute (CCC&TlKon the local economy* Using the Salley 
model, direct economic impact was determined based on the collection 
of institutional enrollment, payroll, and purchasing data; surveys 
and estimations of faculty/staff and student spending; calculation of 
the local multiplier peculiar to Caldwell County; calculation of 
employee equivalent of student spending; and determination of , 
CCC&TI's total impact on community income* In addition, available 
data were analyzed to assess CCC&TI 9 s indirect impact on areas such 
as unemployment, wages, and reduced industry training costs. Study 
findings indicated that: (1) full-time students spent an average of 
$5,665 locally, while faculty and staff spent an average of $13,628; 

(2) direct spending of faculty/staff and students totaled $6,354,272; 

(3) the total impact of CCC&TI was calculated at $9,658,494; (4) the 
local multiplier was found to be 1.52, indicating that for each 
dollar spent, an additional $0.52 of income was generated; (5) 86% of 
the full-time students and 72% of the part-time students said they 
would be enrolled elsewhere if the college were not located in 
Caldwell County; and (6) the college spent $30,531 in state aid to 
train workers for new or expanding industries. Survey forms and 
financial data are appended. (LAL) 
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REPORT HIGHLIGHTS 



Full-time student , spent locally an average of $5,665. 

r 

Faculty/staff person spent locally an average of $13,628. 



Direct spending by college faculty and staff and students totaled: 
$6,554,272. > " 



Purchases of the college amounted to $1,433,733. 

Since each .dollar of direct spending turns over several times, the . 
total impact on Caldwell County was calculated at $9,658,494. 



The local multiplier was found to be 1.52 which means "that for each 
dollar spent, an additional 52C of income is generated. 



The college directly provides 130 to 140 full-time and more than 
300 part-time jobs each year for a total payroll of $2,873,491. 

• ' . C 

Student spending - generated an estimated 75 full-time jobs in the . 
county. . ' " 

Eighty-six percent of the full-time students and 72% of the part- 
time students said they would ha/enrolled elsewhere if the college 
were not located in Caldwell County; 

In the fiscal year 1983, an additional $30,531 was spent to train 
83 wbrJs^rs for 3 expanding industries in Caldwell 'County. 

» 

CCC & TI ranks 3.1th in the county both in number of employees and in 
gross payroll. 



OBJECTIVES 

* * * 

Since an economic impact study covers tw phases of influeQije 

upon the community r the objectives of each will ^be dealt with 9epa- 
* 

rately. * 

I. The short term or direct economic impact is the consequence 
of the day-to-day expenditures of the college upon the local ecdhomy ♦ 
The effect of this total relationship* is generally acknowledged by the 
community to be a positive one; however, until a study of the flow of 
money is made r quantitative information is i&iavailable. 

This, Study proposes to • % 

- measure the multiplier effect of income spent fty the college 
and by those who work* in or go to schopl at the institution 

- relate student spending to the dteation 6f jobs in the commu- 
nity 

- provide t background to aid in the formulation of the communica- 
tion relations and the resource development plans 

- promote awareness of 'this secondary role^ of the institution ■ 

II. The long term or indirect impact - the primary objective of 
the school - is the consequence of the educational training offered by 
the college. The notion tfiat a direct relationship exists between 
level o£ education and quality of life is universally accepted. 
Again, some method. of •measurement is needed in order to determine 

« 

exacts; establishing such methods proves to be difficult. 

<i * * 

m 

This limited study proposes to ^ 

- show that educational levels have a bearing ort ^n individual ■ s . 
Qi^lpynent/unemployment , and 

. - point out the economic advantage to industry of a trained poten- 
tial voork force. \ 



< HISTORY 

For several years, the Executive Council of Caldwell Ccranunity 
College and Technical Institute (CCC & TI ) acknowledge the importance 
of being able to assess the economic impact of the institution upon 

the lcpai area. In a time of declining resources and increased atten- 

\ /"»*=^.. . - 

tion on accountability, the* urgency for this study has become more 



In 1979, the educational development team investigated the feasi- 
bility of a local study and arrived at the following conclusions: (I) 
.that a computerized, adapted version of Caffrey and Isaacs model, 
Estimating the Impact of a College or University on the Local Eco- 
nomy > could be used in conducting the short term study, and, (2) that 
a study of the long term econ^nilc impact or human capital investment 
tends to be more general and speculative and involves complicated data 
gathering processes. Table 1 summarizes the background research that 
was conducted. 

In 1983, the "office of educational development established the 

designing and testing of an impact study as an the institutional goal 

hi 

and set June 30, 1984 as the date of completion.' In the initial plan- 
ning stages, the research staff recognized several difficulties. 
Since few community colleges have conducted economic impact studies, 
there is rib established model available for the two-year school and 
there are few consultants available to help with such a study. 

< 

During the early fall, a request for aid was made to the North 
Carolina Department of Community Colleges. Personnel there suggested 
contacting Dr., Charles Salley, producer of a nationally recognized 
economic impact model. He came to North Carolina in January 1984 to 



conduct -a workshop concerning the use o£ his model* As a result of 

a 

their attendance at the workshop, the college research staff 
recommended that Sal ley be asked to serve as a consultant to OCC & Tl. 
He vas asked to provide assistance in modifying and enploying his 
model which appeared to be more suitable for OCC' & TI's use than the 
Caffrey and Isaacs model. 

After they had learned ipore about the processes ' involved in an 

r * ♦ 

economic impact study, the staff decided to confine the short term 

study to the Hudson campus in Caldwell County and to develop a limited 

long term stuidy based on data already available* These changes repre- 

sented' the revision of two of the original goals : ^ that of inclining 

the Watauga Division of OCC & TI in the study and that of doing a full 

indirect impact study for the two counties. 

The collecting of the data, the choosing of tihe method of data 

treatment where alternatives existed and'the-vritihg o£« the -report 

were done by the college staff; the selecting and the weighing of the 

« » 

appropriate data were done by the consultant. 1 

Ttie Salley model was chosen for two reasons. First , it provides 

« 

for the computation of a local multiplier peculiar to Caldwell County. 
Secondly, it contains- a twelve par£ outline that can serve initially 
as a guide for the researcher preparing for the study and, ultimately, 
as a vehicle for the development of pertinent information needed for 
the report. 



PJJ\N OF STUDY - DIRECT IMPACT 

f The plan of this report is based upon the methods suggested by 
the^ consultant, Dr. Charles Salley, with appropriate adaptations suit- 
able for the local institution and Caldwell County. 

1 Th* estimate dr the direct economic impact upon the community is 
a sunmary of information from six sources: • % • . 

(1) Collection of institutional enrollment, payroll and purchas- 
ing data. 

* - * 

(2) Survey and estimation of faculty/staff spending. 

( 3 ) Survey and estimation of student spending . 

(4) Calculation-of the' local multiplier. 

(£) Calculation of employee .equivalent of student,, spending. 
(6) Computation of the school's total impact on local community 
income- 

Source of Data 

* ■. • 

Total School expenditures data, including gross payroll, were 

» 

supplied by the business office. At the time this report was being 
written, complete figures for year 1983-34 were not yet available; 
therefore, the amounts used were, for the 1982-83 year.* (See Sugges- 
tib^is^for Future Studies. ) The business office also supplied person- 
nel data. 

The registrar and the director of admissions supplied the student 
enrollment data for spring quarter 4984, the breakdown of the student 
population categories, and the ; n ^county/out-of -county resident 
numbers* S . 

Data from, two earlier surveys were taken from information on file 

p 

in the office of research and planning: earnings of former graduates 
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and the make -up of the study body as to independent or dependent types 

k • * > 

of students, 1 \ 

• . 4 ■ J . . ■ ' ' 

Processes 

JThe itemized list of total expenditures fo* the college in 1982- 
83 was grouped according to the Standard Industrial Classification 
(SIC) used by the Department of Commerce, since local value-added 'and * 
sales -payroll are published by the SIC codes (Appendix ,2). This 
latter information was found in three publications: 1977 Census of 
Retail Trade , 1977 Census of Wholesale Trade and 1977 Census of 

■ ■ = ; ; r -■ .• 

Service Industries'. 9 

■■ ■ ■ - 111 ■ .i» I , 1 , •mm _ p 

s 

0 Spending pattern survey sheets were provided to 100% of the full- 
time and part-*time Hudson campus faculty and staff who work thirty or 
more hours. T*o forms were used: one for CaldwelJt€ounty residents , 
the other for those who live outside of the county. 

Student spending pattern survey 4 instruments were provided to all 

r 

day and evening English classes, to day cosmetology, to Level I nurs- 
ing and to. evening auto body, auto mechanics and one business class. . 
In selecting specific day classes, an attempt was made to survey 50 
percent of the full-time students with a promotional representation 
from the college parallel, technical, and vocational areas. Forty-one 
percent of the student population was actually, surveyed. 
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The target population was primrily full-time students, but a 
sampling of part-time s ( J(^dents was also included. \hose enrolled 
under "special credit" designation were not used either as part of the 
total enrollment figures or as part of the sample spending profile. 

The calculation of the local multiplier (Appendix 9) was deter- 
mined through 'use* of a process formulated by Sal ley; it consists of a 

0 * * 

series of computations r using employee spending, college payroll, and 

♦ 

college purchases. Once established; the multiplier (which was found 
to be U 52) is used in estimating the induced additional . value of each 
dollar spent. This study found that for each dollar which the college 
spends, an additional 52C of income is generated in the county. 

The completed information shown in' Appendices. 2; 5, 8 and 9 pro- 
vided the material upon which to. base conclusions (Appendix 10) as to 
the overall economic impact of the college upon Caldwell County. It 
is well for those who use these conclusions to be cognizant of the 
fact that they are estimates only. There is no known method to 
measure exactly the income generated by the responding of each dollar. 

As a final computation of the study data, the calculation of 
employee equivalent of student spending was done. The results of the 
student spending survey, the sales in the county and the number of 
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♦ 

employees in the various SIC divisions in the : county were used. The 
result of this .calculation was an estimate of the number of jobs in 
Caldwell County that are generated by. student spending (Appendix 
11-12). 1 

Results 

The measurable' direqt impact on the economics of Caldwell County 
comes from three sources: the purchase of goods and services by the 
college, the spending "patterns of faculty and"staf f who are employed 
by the< college, and the spending patterns of the ^udents who attend 
the college. 

Total college purchases were $1,433,733; however, not all of this 
remained in the" county. According to the Census figures, the amounts 
in the various SIC divisions that do remain in the local economy range 
from 12% (.119) for trade purchases to 41% (.413) for fin^^/insur- 
ance and business services. Calculations, using the Census figures, 
indicated that $343,079 of the total expenditure did go into local 
payrolls (Appendix 2). 

The annual local spending of the Hudson campus ' faculty and staff 
was estimated .from the surveys to be $13*, 628 for those who live in the' 
county, and $1,924 for those who live outside the county (Appendices 8 
and 8A). Total local spending by 134 full-time people was $1,369,731. 
This is a ratio of .642 of local spending to total full-time payroll 
($2,133,941). * 

* \ 

Since there were a large number of part-time employees, the esti- 
mate of spending by those people' was computed by finding the same 
ratio of local spending (.642) to part-time payroll ($739,550). The 



«• total y&s $474,791. Combined local spending of both* full and part- 

* ' " \ 

time faculty/staff was estimated to be $1,644,522 (Appendix 10)* 

All students cxDramute- and most cxxitinue to live at home during 
their time of enrollment, Many live in Caldwell County, while others 
. come in |ram other counties; almost none move to the area in order to 

4. * 41 

* t 

attend. Same are full-time; others are part-time students. Approxi - 
mately 40% are* dependents living with parents, .33% are heacjg. of house- 
holds, and the remaining 27% are independents but not heads of house- 
holds (Appendices 5, 5A, 5B, 5C). ' - 

This study estimates, that these various groups* o& students spend 
$3,076,018 annually. 

Total initial college spending from the three sources described 

v \ ~ 

above amp un ted to $6,354,272. When this amount is increased bv the 
local multiplier of 1.52, the total impact is $9,658,494 (Appendix- 
. 10). 

Finally, the jobs generated in the county by student spending 
were estimated to be 75 (Appendix 12). * 

annual 

N percent * average 

Full-time Caldwell County 384 X 86% = 330 X $5665.00 * = $1,869,615 

Full-time Out of County 215 X 86 = 185 X 1935.00 - 357,975 

r 

Part-time Caldwell County 558 X 72 = 402 X 1609.92** = • - ,£47,188 

Part-time Out of County 174 X 72 = 125 X 1609.92*** = 201,240^ 



+ C Total student spending $3,076,018 

> 

*In answer to a survey question relative to enrollment at CCC & TI, 86% of the 
/tun-time 'anji 72% of the part-time students said they would be enrolled else- 
where if the college were not here; these per cents were used (instead of 100%) 
in order to be conservative. 

**Since the actual figure of $3,279 appeared to be high, the $1,609.92. amount 
for out -of -county was used in order to be conservative. 

***From the student survey. 



PLAN OF STUDY - INDIRECT IMPACT . . 

Despite the fact that the consequence of educational training is • 
the primary mandate of the college, \measuring such an indirect impact 
involving human capital investment proves difficult. The literature 
. on the subject indicates that such a study tends to be general, specu^ $ 
lative and complicated. The consultant chosen for the project suggest- 
ed that the college jnpt become involved in such an in-depth study 
during this initial effort." Therefore, no attempt was made to investi- 
gate fully the indirect impact. (See Suggestions for Future Studies.) 
Instead, use was made of data on file in the office of research and 
planning and in publications of the Employment Security Conmiss ion. 

0 

In its original statement of purpose, the staff included the 
study of such factors as reduced poverty and unemployment, increased 
productivity of the work force, and reduced industry straining costs. 
This report briefly addresses three of the areas. * , ' 

Results 

Characteristics of applicants for unemployment 1 benefits in 
Caldwell Country were examined for the periods of July and December 
1983 (Table 2). In both cases, persons who, had had training^ beyond 
the high school accounted for only 15- : :16% of those seeking jobs. 

There were 356 Caldwell Community College and Technical Institute " 

• * 

graduates in -1983 (more* than 2,700 since the college was founded). 
Statistically, some 212 of the graduate group would have been employed *" 
during the periods involved. . 



Further, applicants for benefits who had finished high school 
made up some 38% of the unemployed, while those without a high school 
diploma ranged between 40-50%/ of the total. In 1983, 239 persons com- 
pleted the high school equivalency/GED (over 3,600 persons have done, 
, so since the college was founded). The projected employed number^ for/ 
these graduates would be 148. " ♦ " 

' ' 7 

In theory /.had neither group sought additional training, there *' 



could have been some 216 without jobs instead of 132/ 



Conclusion ; Both high school training and training beyond arfe 

positive factors in an individual's employment status 

/ 

in Caldwell County. 
According to the 1980 Employment Security Research Bulletin list- 
ing hourly wage rates by occupations in Caldwell County, the range for 
all areas that had one hundred or more jobs was $3.94 to $7.28 per * 
hour (the latter was in one area only: upholstering; there were only 
three ^ areas in the six dollar range). According to the North Carolina 
Caimunity College follow-up survey of 1980-81, COC & TI graduates, aver- 
aged $6.29 per hour. The Lenoir-Caldwell County Chamber of Commerce 
reports that $5 . 47 per hour is the average wage rate for all occupa- 
tions in the area. 

Conclusion : The CCC & .TI graduate i%faring better than the 
majority of the wage earners in the county with 

i 

his/her above average weekly salary. ! 
Since they are able to secure employment arid to earn more than 
the average amount, graduates, early leavers with skills, and high 
school graduates are having a positive impact on the economics of 
Caldwell County. 

4 



. There are two ways in .which the college is able to aid industry 
in reducing training costs: « 

« 

First, graduates and early leavers with skills require a shorter 
training period once they are employed. From the 1983 graduates, for 
example, thirty-two people completed the machine shop/tool and die 
programs; ninety-four completed alVed health curricula; fifteen 
completed data processing degrees, etc. People with such specialized 
training are prepared to enter various industries with little more 
than minimum orientation. 

Second, the fetate^ does provide "special funds for the college to 
train workers for either a new industry or for one that is expanding. 
In the year ending June 30, 1983, $30,531 was spent to aid three such 
industries in the county: ' 

m 

Number of employees trained Amount spent 
Duff -Norton * 20 * ' $ 4,689 

Yale/Eaton • 44^ , 1,4,942 

Butler Polymet' 19 10,900 

The fact that the. college is available- to help w(ith, training 
appears to be an influencing factor in the choice of location for new 
industry. The management of Yale Corporation (formerly Eaton Corpora- 
tion) stated the training the college could provide, and their inter- 
est in providing such training, strongly in^a!uenced the decision to 
locate a new plant in Caldwell County ( Lenoir News -Topic, February 
26, 1983). 

V Even though other hard data by which to measure the long term 
impact upon the area is missing, it appears valid to make a concluding 
generalization: 



a better -trained workforce who Can maintain a^ 

i 

"reasonable s tandard of living will contribute to the 
economic , the social and the cultural bases of • both 
Self and community through an on-going process. 
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SUGGESTIONS FOR FUTURE STUDIES 

« : * + 

1. Plan the report to cover a fiscal year (July 1 - June 30) so that all 
data is for the same year . 

*> 

2. Set October 1 as date tor completion of report (this will insure the 
availability of final business office records). 

« f 

3. Do all surveying the middle of fall quarter. *' f*-. 

♦ » . • 

4. Involve the controller in the initial planning stage. Discuss the 
specific finanoial information that will be needed (changes are planned 
in the charting of acopjjnjj| which may change' the form in which,- the 

, information is kept ).,,** 

5. Coordinate the year of the report with available, current census infor- 
mation (economic census material is collected in years that end in 2 
and 7, i.e., 1977, 1982, etc.; published material may not be ready for 

• another. two years). . 

6. Produce a more comprehensive indirect economic impact report. 

7. Literature' relating to the economic impact study suggests that such a 
study should be made every .three to five years. 



See next page for consultant • s suggestions. 
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SUGGESTIONS FOR TWEIJ UPDATES 



/ 



Need fot Timel 




Because the economic impact. study broadcasts positive con- 
tri kjutions of OQC & TI, the study results should be used continu- 
ously in the school's publications. Consequently, the dollar' 
amounts and employment counts generated by 00C & TI's instruc- 
tional operations should be up-to-date . 

Annual recalculation of the full study is not practical in 
view of "the. great denands on resourqes and personnel to conduct 
spending surveys* Happily, such calculation is not a frequent 
necessity, since basic spending patterns and the commercial struc- 
ture of Caldwell County are not likely to change significantly , 
from one year to. the next. . . 



follows: \ 

A. Obtain current enrollment and faculty/staff data from the 
registrar, and personnel office. 

B. Obtain current payroll and expenditure data from the busi- 
n ness office. 

C. Obtain the price level change since the initial study from 
the Federal Reserve Bulletin . Price indices for the U.S. 
are listed in the appendix of each monthly issue. 



D. Calculate initial spending in Caldwell* 7 County using existing 
spending survey results and updated student and faculty/- 
staff headcounts. Multiply this total spending for students 
and for faculty/staff by the price change index (example: v 
$1,000,000 X.1.03 - $1,030,000.): Multiply business office 
expenditures by the price change index. Sun these to obtain 
a price-adjusted initial spending total' for the current 
year. 

E. Multiply this figure by the 1.52 multiplier to obtain the. 
total level of initial plus induced spending in Caldwell 
County. 

F. Use this updated figure in current publications. 
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III. The Third-Year Update " 

* • « * * 

The 1.52 multiplier/ unique to OCC & TI expenditures in 
Caldwell County, will remain Valid until there are major shifts 
in wholesale, retail, and service establishments 4 in the county 
. or major personal expenditure changes, i.e. an auto assembly 
plant locates in the county or mail-order groceries are avail- 
able from out-of -county I . 

Such changes in business establishings can be detected upon 
release of the 1980 census data, probably in J385. (The present 
study has used the latest available data which is 1977.) The 
new sales -local -payroll percentages, if significantly different 
from those used in the original study, can be used in the third- 
year update. This* entails a recalculation of the local value- 
added figures for college purchases and the enployee equivalents 
of student spending. All other calculations are as in (II) 
above, except that the multiplier is also recalculated. 

IV. The Five-Year Update 

Full recalculation of spending surveys may wait until five 
years after publication -of the original study. At that time, v 
all surveys are repeated, current headcount and budget data are 
used, and the 1980 or most recent local payroll-sales figures 
are used. This is a conplete update. 



Charles D. Sal ley 
May 18, 1984 



) 
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Agencies to. contact for, material: 

f o 

t 

Employment Security Commission 
Lenoir, NC 

Lenoir-CaldwelllChamb&r of Commerce 
Lenoir, NC •> 

State Data Systems 

NC Department of Budget and Management 

116 West Jones Street * 

Raleigh, NC 27611 • ' 

(919) 733-7061 

(can supply published and unpublished Census data) 

US Census (Bureau 
Information Service Program 
230 S. Tryon Street, Suite 800 
Charlotte, NC 28202 
(704) 371-6144 . 

(County Business Patterns publication available here) 

« 

Western Piedmont Council of Government 
30 3rd Street, NW 
Hickory, NC s " 
(704) 322-9191 

( Unifour Urban Area - An Economic Atlas and Census information 
available here) 
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Table 1 
'REVIEW OF LITERATURE 
SELECTED ECONOMIC IMPACT STUDIES* 




Title 

•Economic Impact Study 
(A /'How <To" Manual) 


Author 

— } — t 

Caffrey *nd Isaacs., 
• 

• 


Place 

American Council 
on Education 


Date 
1971 


Comments 

■ * 

/ Excel lent guidelines — 
must be modified for 
2-yr. colleges 

» 


The Economic Impact of 
the Long Beach Community 
College District 


— — , ~ — 1 

iittlef ield, William 


Cal i f ornia 


1981 

.s ' 


Examines the direct and 

✓ 

* indirect impacts of the 
■ college on jthe economy 


Conducting Community 
Impact Studies: A Hand- 
book for Community 
Col leges 


\ 

vArm| jo, % J. Trank 


NCHEMS 

• 

, L— 


' 1978 


Basic guidelines for 
* organizing , and conduct- 
ing impact studies • 
Includes economic , educa- 
tional, social and tech- 
nological effects. 


Economic Impact of • 

Community Colleges on 
Local Economics 


Phillips., James A. 


Cypress Col lege , 
California 




• 

Has some pitfalls to * 
avoid. 

i 

• 


Economic Impact Manual ^ 


Linth icum, Dorothy 


Maryland Community 
Col leges 


1978 


Three-part series. 
Designed to^ provide up- 
dated data on a regular 
* basis. » 


A Study of ttie Economic 
Impact of Six Community 
Col leges 




V 

Illinois 

* 


1980 
* 


Modification of Caf*frey 
and Isaacs model • 
Randolph Tech used this, 
method. 



s 

I— 

CO 
LU 
CO 



* This has been prepared in conjunction with Objective 1 for the first quarter of the Title III Economic Impact 
Study (November 1983). M * 
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Table 1 (Cont'd) 




Title • 


Author 

♦ 


Place 


Date 


♦ Comment 8 


Economic Impact of Mercer 
County Community College 
on the Local Economy 


Bayra, Stanley 
• < 


Trenton,. NJ 


1978 k 

♦ 


, Includes economic models 
p and a list of data , " 
sources. % 


The Impac t of ' the Col lege 
on the Local Economy 


Seigas , James 


Harrisburg, Penn. 

« 


1973 


> 


Economic Itapact of — * 
Cheraeketa Community College 


Moore 


Oregon 


1975 


V s 


Economic Impact of Rock- 
land # Community Col lege 


, — — . , ,, • • %> 

^Poris and Eskow 


New York 
• ** 

s. ...... , 


1978 

• 


V 


Strategy for an Economic 
Impact Study 

y V 


Salley , Charles 
Posey, Ellen 


Georgia State Univ. 


1976 
(update 
1983) 


^Designed to determine a 
^ local multiplier* Con- 
tains, twelve "examples'* 
which serve as outlines 
for the gathering/ 
processing of data. ^ 

. — — i ^ — 



57 ^OPY AVAILABI^ 



2o 
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Table 2 



% EDUCATIONAL CHARACTERISTICS OF APPLICANTS FOR UNEMPLOYMENT BENEFITS 

, -Caldwell County 



Total 
Applicants 



Level of Education 



Elementary 
(0-7) 



High 
School 
(8-11) 



High 
School 
Graduate 



Over 
„12 years 



July 1983 



1,927 



121 
(.06%) 



747 
(38%) 



748 
(38%) 



• 311 
(16%) 



December 1983 



1,475 



64 

(.04%) 



533 
(36%) 



645 
(43%) 



233 • 
(15%) 



Information from Table 93, Characteristics of the Active File . Employment 
Security Commission. • ". r ~ 
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Appendix 1 . 
COLLEGE DATA - HUDSON CAMPUS 



Student Population - Spring 1984 

f County Residents 



College - full-time 
part-time 

Technical - full-time 
part-time 

Vocational - full-time 
part-time 

Special Credit 



Faculty/Staff Population: 

Full-time * 134 

Part-time 20 
(30-39 hrs.) 

Other part-time 370 

Local College Expenditure 
•(fiscal 83) , 



108 
84 

221 
293 

55 
181 



$1,433,733 



Out-of-Countv Residents 

62 
44 



Totaj. 



130 
74 

23 
' 56 



Gross College Payroll * 
(fiscal 83) .full-time $2,133,9^1 

/ all part-time 739,550 

$2,873,491 



170 
128' 



351 
367 

78 
237 

378 
1,709 
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Appendix 2, 

CALCULATIONS OF INITIAL IMPACT BY COLLEGE PURCHASES' (1982 - f983) 

USING LOCAL VALUE-ADDED RATIOS 



(1) 
Item 

Employee Travel 
and Benefits 

Taxes and Utilities 

Trade Purchases 
(Wholesale & Retail) 

Finance and Insurance 

Rental 

Repair Service 

Business Services 

Vehicle Repair and 
Service 



Other 



(2) 
Amount *of 
Purchases 



146,699 
484,733 

13,222 

87,732 
92,891 
9,221 



• (3) 
SIC Codes 



$ 516,566 < 7,000 



• NA 
5,300 

7,300 

7,600 
7,300 
7,500 



82,669 ' 5,300 



(4) 

Payroll/Sales* 
Ratio 

.283 

.397 
.119 

.413" 

.288 
.413 
.221 

.119 



(5) * 
Local 
Value Added 
x Amount (2) 3^ (4) 

$146,188 



58,240 
57,683 

5,461 ■'' , 

25,267 
38,364 
2,038 % 



TOTAL 



$1,433,733 



9,838 



$343,079 . 



NOTE: Local value added ratio is found by dividing payroll by sales. «*• 

(The payroll figure is the percent of local purchases that stays in the county.) 

*Payroll/sales ratios are calculated from data presented in: 

Census of Retail Trade , U.S. Department of Commerce 1,977, NC, p. 34-8. 

Census of Service Industries , U.S. Department of Commerce 1977, NC, pp. 34-7, 8, 63. 

Census of Wholesale Trade, U.S Department of Commerce 1977, NC, pp. 34-43. 
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Appendix 3 . 



MEMORANDUM 



TO: 



FROM: 



Claudia Kincaid 



DATE: 



March 1, 1984 



Candace Tippett and I need to ask a favor: would you be willing 
to survey the students in ytmr English classes during the second week 
of the new quarter? We ate continuing to work on the economic impact 
study and students 1 spending patterns figure into the overall picture* 
Since it is so difficult to catch technical and transfer students in 
other classes - and catch them oftly once - the "English classes seem to 
be the most logical place to begin* 

If you are willing to do this, you need not respond; about March 12 
we will supply you with the forms* tf you are unable to participate, 
let Candace know» Attached is a sample copy of the survey*. 



Thank you* 
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Appendix 3A 



MEMORANDUM 



TO: 



FROM: Claudia Kincaid . 

DATE: March 9, 1*84 

SUBJECT: Economic Impact Survey - Student Survey 



V 



Here are the survey sheets for the economic impact study* I have 
us^d Helen Gltlin's student count for the- new quarter and have 
added a few extra to take care of changes* 

Give these to yoijr classes on March 13 and 14 and ret(urn completed 
(an4 extra) sheets to Candace Tippet t immediately thereafter. 

Please ask students to be as accurate as possible in making their 
estimates of monthly spending in the several areas and assure them 
that confidentiality will be maintained. { • 

A married student may ask if expenditures made" by a spduse are to 
be counted. The most valid way to approach this situation is for 
the student answering the questionnaire to consider only amounts 
sp^nt BY.and/or FOR himself /herself . 

If you have questions, call Candace at Ext* 221. 

Thank you so very muph. 
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Appendix h 



STUDENT SURVEY Economic I»pact Study 



3/8* 



Purposa t CCC 4 TI is doing a scurfy to datamlna tha dagraa o* in- 
(luanca tha collaga Km upon tha acoooalc situation la Caldvall County. 
Tha school budgat U om factor; anothar factor la tha apanding pattarna 
of tha paopla Kara at tha school . Would you plaaaa halp ua with thia 
atudy by providing tha following information? DO MOT SIGH TOUR HAKE. 



1. Chack ooai collaga tr ana fa r 1 tachnical / 
vocationa l . Sp. Cradi y 

Huabar of cradlt hours you ara taking thia quartan 
12 or sjora 6-U 1-3 r; 



2. 



3. 



4. 



5. 



6. 



7. 



Would you ba attanding anothar collaga out • Ida of 
Caldvall County if CCC 4 TI vara not harat 

no 

Do you llva in Caldvall County? 

no 

Did you aova to Caldvall County in ordar to at t and 
CCC 4 TIT 

y no f T 

Chack onat 

dapandant (Uvaa vith paranta) 

indapandant (haad of household) 

indapandant (not haad of houaahold) 
Plaaaa coaplata aithar A or B balovt 

(whlchavar la spoil cab la to you) 



At CALDWELL COUNTY RESIDENTS 

Plaaaa astluata your AVERAGE MONTHLY axpandlturaa within tha 
county. Coaplaea aaeh blank if you do not spand any aona*. in 
an araa lis tad. vrita xaro in that blank. 



a. 

b. 
c. 
d. 
a. 
f. 

t« 

h. 

1. 

J. 
k. 



1. 



Rant or houaa payaant 
Utlllelaa (gas. vatar v phona, lights). 
Food uaad at hoava and houaahold icasm 
Eating out (raatauranta, faat foods) 
Entartalnaant (aovlaa, sports, ate.) 
Automoblla (payownta, rapalrs/gaa 

inauranca) 
Othar transportation (carpooling,, ate.) 
Clothing 

Paraonal sarvlca (clothaa and halt car a, 
day cara, ate.) 

Haalth* sarvicas (includa inauranca) 

Furnltura and appllanca purchaaaa (for 
monthly amount, dlvlda $ into total 
apant during last ulna mouths) • 

Hooks and school supfellaa (dlvlda quartar 
bill by 3 to gat monthly amount) 

Othar (do not Includa tuition) 



a. 

b/ 
c/ 
d." 



tdE: 



B. PERSONS WHO LI VE IN OTHER COUNTIES AW) OOMggJg CCC 4 TI 

Plaaaa aatlmata your AVERAGE MONTHLY axpandlturaa vhlla you ara in 
Caldvall County. Complata aach blank. If you do not apand any 
monay in an araa lis tad, vrita a aaro in that blank* 



n. 
o. 
P. 

q* 

r. 



Eating out (raatauranta, faat foods) 
Automoblla (gaa, rapalrs) 
Paraonal sarvicas (clothaa, hair cara, day 
cara); 

Clothing 

Books and school suppllaa (dlvlda quartar 

bill by 3 to gat monthly amount) 
Othar (do not Includa tuition) 



n._ 
o." 

a. 



Thank you for your halp. 
» your instructor. 



Plaaaa raturn thia ahaat To 



BEST COPY AVAILABLE 



ERIC 
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Appendix 5 

ESTIMATION OF STUDENT SPENDING (SPRING 1984) 
/ FULL-TIME CALDWELL COUNTY STUDENTS 

/ STRATIFIED RANDOM SAMPLING « 

i 

Ind. 

* Head of "ind. • " 

< N College Tech tfoc Household Not H.H. Dependent 

Population 384 (100%) 108(28%) 221 (58%)* 55 (14%) 127(33%) 104(27%) 153(40%) 
Sample .178 (100*;) 75 (42%) 76 (43%) 27 (15%) ' 34 (19%) 31 (17%) ^113 (64%) 

Spending Category Sample Annual Avera ge* Weighted Annual Average ** 



Housing 

• 


$ 565.00 


$ 830.70 


Utilities 


454.00 


628.80 


Food and Household 


, 739.00 


971.60 


Eating Out 


328.00 


360.50 


Entertainment 


203. 00 Y 


216.30 


Automobile 


185.00 


839.60 


Other' Transportation 


44.00 


2 , 41.10 


Clothing * 

• 


480.00 


1 469.40 


Personal Services 


209.00 , 


216.70 


Health Services. 


222.00 


237.20 


Furniture & Appliances 


88.00 

* • 


115.00 


Books & Supplies 


378.00 


401.10 

» 


Other 

* 


121. 00 


• 

137.50 


TOTAL 


$4,616.00 


$5,665.50 



*12 months for vocational 1 
9 months for college/tech. 

**Weighting factors are ratios of total population enrollment to total for 1 
Head of Household. Not H.H. Dependent. Factors based on H.H. status 
rather than on majors (col. ; tech. , voc.) because deviation of sample to 
population distribution is greater by the designation used. 



Appendix 5A 
ESTIMATION OF STUDENT SPENDING (SPRING 1984) 
FULL-TIME OUT OF COUNTY STUDENTS 

STRATIFIED RANDOM SAMPLING 



N 

Population 215 (100%) 
Sample 76 (100%) 



College Tach 
62 (29%) 130 (60%) 
AO (52%) 21 (28%) 



Voc 



Ind. 

Head of Ind. 
Household Not H.H. 



23 (11%) 71 (33%) 58 (27%) 
15 (20%) • 20 (26%). 8 (11%) 



Dependent 
86 (40%) 
48 (63%) 



Spending Category 
Eating Oift 
Automobile 
Clothing 

Personal Services 
Books & Supplies 
Other 

TOTAL 



Sample Annual Average 
$ 218:00 
. x 590.00 
235.00 
244.00 
4 43ft. 00 

162.00 
$1,888.00 



\ 



Weighted Annual Average 
$ 222.00 
637.50 
204.10 
340.80 
425.00 
105.30 
$1,934.70 
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Appendix 5B 
ESTIMATION QF STUDENT SPENDING (SPRING 1984) 
PART-TIME CALDWELL 'GOUNTY STUDENTS 



STRATIFIED RANDOM SAMPLING 



Population 
Sample . 



N 

558 (100%) 
107 (100%) 



College 

84 (15%) 
21 (19%) 



Technical 

293 (53%) 
52 (49%) 



Vocational 

181 (32%) 
34 (32%) 



Spending Category 


Sample Annual Average* 


Eating Out 


$ 432.00 


Automobile * 


1,680.00 

i 


Clothing 


468.00 


Personal Services 


264.00 


Books & Supplies 


336.0/) 


Other 


99.00 


K TOTAL 


$3,279.00 



*Weighting unnecessary since , sample distribution is very close to 
population distribution. Annudl - 12 months for all part-time 
students. 

/ 
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Appendix 6 



MEMORANDUM v • % . 

TO: Faculty and Staff 

FROM: ' Candace Tippet t/ Claudia Kincai<| 

DATE: March 1, 1984 

SUBJECT: Economic Impact Study 

Institutional plans for 1984 include the j development of a report 
dealing with the Impact of the college on Caldwell County economics. 
Outside money that comes into the county through the college, along 
with the spending of individuals wno work here (or go to school 
here -there will also be a student survey)* filters through the 
economy as r«-aoent income and creates a multiplier effect relative 
to jobs and income In the community. 

9 

In preparing for this survey, we have studied several models for the 
collection of needed data. We have selected one developed by 
Dr. Charles Salley, a Florida business economist, who Is serving 
as consultant for "this project. 

Would you pleasi help us identify certain spending patterns by com- 
pleting the attached survey? Personal anonymity will be maintained. 

please remove this ^snagt, fold and staple the survey and return it 
-to Candace immedi^jely. 

Thank you so very much "for your cooperation. N 




V 
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Appendix 7 » County 




FORM A • FACULTY/STAFF ECONOMIC IMPACT SURVEY CCC & TI 2/84 

S r £lSI.l? h J f °i l0W ? n 8 itema are tended to^ help estimate the economic Impact 
!nf«™?f T l ^ thC s P endin 8 Patterns of college employees ha^e Ml 



1. What is your primary employment status? 

2"" 5 aCU J ty f 1111 time staff 

P Al\¥? T lty *«* «taff~ 

(30-39 hours) C30 .^ h } - 



1. 



2 * blant' ^ tlnVat ! 7 ° Ur AVERAGE M0NTHLY ex P e nditures. Complete each 
ze^Vthifb^ SPend ^ m ° nCy * thC *~ lia '« d ' * 



a. Rent or house payments (includes 

condo maint. 
fees) 



a. 



e. 
f. 



b. Utilities (water, gas, lights, phone) | b 

e. * Food used at home and household items 

d. Eating out (restaurants, fast food) L 

e. Entertainment (movies, sports, etc.) 

f . Automobile (payments, repairs, gad(, 

Insurance) 
V 

g. Other transportation (carpooling, etc.) ' 

h. Clothing 

i. Personal services (clothes and hair 

care, day care, etc.) 

j . Health services (includes insurance) 

k. Furniture and appliances (if purchased _____ ' k 

in last year, prorate for 12 months ~ : 

• period) 

1. Other (not covered above) 



8. 



Ih. 



X. 



# 



t^=v« U sheetf° Ur helP ' ^ ^ per ^««fio„s 



Appendix 7A 

FORM B FACULTY/ STAFF ECONOMIC IMPACT SURVEY CCC & TI 2/84 

Purpose: The following items are intended to help estimate the PMB U, 

k« ^^o-^ a , tu, ** , - xon W1 - L1 De kept confidential and survey sheets will 
be destroyed after use. DO NOT SIGN YOUR NAME. 

1. What is your primary employment status? 



full time faculty 
Part time faculty" 
(30-39 hours wk.)~ 



full time staff 

Part time staff 

(30-39 hours wk.) 



1. 



c. Food to be used at home and household $ 
items - 



d. Eating out (restaurants, fast food) 
f. Automobile repairs and gas 

* * 

h. Clothing 

«••* 

i. Personal services (clothes and hair 

• care, day care, etc.)" 

e. Other (not covered above) 



c. 

d. 
f. 
h. 
i. 

e. 



Thank you for your help, 
cover sheet. 



Pleask return this survey per instructions on the 
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Appendix 8 



ESTIMATION OF CALDWELL COUNTY FACULTY / STAFF SPENDING (SPRING 1984) 

STRATIFIED RANDOM SAMPLE 

' Full-Time Full-Time 
N . Faculty Staff 

Population 95 (100%) 41 (43%) 54 (57%) 
Sample 53 (100%) 21 (40%) 32 (ftf?) 

Spending Category Sample Annual Averaee Weiffht-PH Ann„«i 


Housing 


$2,922 


$2,805.24 


Utilities 


1,644 


1,638.96 


Food and Household 


2,586 


2,493.36 


Eating Out 


708 


708.00 


Entertainment 


390 


379.08 


Automobile 


*i;890 


1,919.40 


Other Transportation 


0 


0 


(Clothing 


846 


841.80 


Personal Services 


. 648 .\ 

* * * 


626.16 


Health Services 


870 


855.72 


Furniture & Appliances 


450 


4J2.68 


Other 


882 


887.88 


TOTAL 


$13,836 


$13,628.28 



> 



^Weighting factors are the ratios of faculty/staff f responses in each 
category to tha population total. 



/ 
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Appendix 8 A 

ESTIMATION OF OUT OF COUNTY FACULTY /STAFF SPENDING (SPRING 1984) 

i 

STRATIFIED RANDOM SAMPLE 



N 

Population 39 (100%) 
Sample 23 (100%) 

Spending Category 

Food and Household 

Eating Out 

Automobile 

Clothing 

Personal Services 
\ 



Other 



Full-Time 
Faculty 

26 (67%) 
16 (70%) 

Sample Annual Average 

$ 540 

228 

342 

132 

270 

330 



TOTAL 



$1,842 



Full- Time 
Staff 

13 (33%) 
7 (30%) 

Weighted Annual Average 

$ 637.92 

195.36 

409.32 

156.48 

135.96 

389.16 



$1,924.20 
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Appendix 9 * 

COMPUTATION OF A DIFFERENTIAL EXPENDITURE MULTIPLIER 
USING LOCAL VALUE ADDED 



R 



M ■ 1 + 1 - S* where R » initial spending 

S - re-spending ratio 

A. Computation of r, the proportion of total college spending that is 
spent locally. • ,» 

1. » Local consumption by college employees (survey) $1,844,522 

2. Gross payroll to college local employees 2,873,491 
(f'ull & part-time) 

3. Portion of payroll spent locally (1) divide by 2 - .642 
(Proxy for all local payroll spending) 

4. Value added by college's local, purchases 343,079 
(Appendix 2) * 

^5. Initial local income, generated by purchases (3) 

x (4) = * ' 220,256 

0 

" 6. Total initial local spending (1) + (5) - 2,064,778 

7. Total college spending <all- purchases + 2) 4,307,224 
* $1,433,733 v . 

8. /Ratio of initial local spending to total spending 

(6) divided by (7) - ' " ' % .479 

B. Computation of s, secondary local Speeding induced by initial local 
spending. ..." 

<■■ 

9. Local value added by total local spending (6) x 

- (-119*) = . > . 245,708 

* " ' ■> : 

10. Induced locat* spending (9) x (3) f," \ 157,744 

11. Ratio of, induced local spending to initial local 

spending (10) divided by (6)! - " " ■ .076 

C. Computation of multiplier. <> • V ' 

' 12. 1.000 - (11) * .924 

-1 

13. (8) divided by (12). » .518 

* . •■ \ 

14. 1.000 + (13) = 1.518 (1.52 is Caldwell Co. multiplier) 

*Local Trade Purchase, Payroll Sales, Appendix 2 ... 



COMPUTATION OF IMPACT 
SPENDING PATTERNS FOR" 1983-84 



Student Aid $172,019 



- ccc 


& 




TI 




• > 





Payroll 



$2,873,491 



Caldwell Purchases 
$1,433,733 



Faculty 
Staff 




Caldwell Purchases 
$1,844,522. 



Caldwell Purchases 
$3,076,018 



Local Value Added 



Local Payrolls 




re spending 
$3,304,221 




Initial 

Spending 

$6,354,273 



Induced 
Spending 
$3,304,221 
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Appendix 11 
SALES / EMPLOYEE . RATIOS 



(1) 
Sector 



Books and Supplies 
Food^A Household 
Eating Out 
Entertainment 
Automobile 
Clothing 

Personal Services 

Health Services 

.Furniture & Appliances 

Housing 

Utilities 

Other • 



(2) (3) 

SIC Sales* v (4) 

Code (OOP 1 s) Employees 



594 


$ 1,340 


33 


540 


39,043 . 


480 




7 A07 




780 


234,522** 


9,022 


554-5 


58,660 


401 


560 


4,513 


176 


720 


17,027 


624 


591 


4,553 


97 


570 


7,841 


118 


590 


$12,595 


145 



(5) 

Sales /Employees 

* „$ 40,606 
81,340 
16,032 • 
25,994 
146,284 
25,642" 
27,287 
46,938 
66,449 
96,427*** 
' 26,542*** 
$86,862 



* Census of- Retail Trade , U. S.' Department of Commerce 1977, p. 34-28. 
** Merth Carolina Census' of Service Industries , 1977, 0. 34-7, 8, 63. 
(North Carolina ratio used) 
***J. Wilson, "Economic Impact of a University on the Local "Economy , " 
• Kent State Univ. ,- pp. 148 & 153. 



Appendix 12 

CALCULATION OF EMPLOYEE EQUIVALENT OF STUDENT SPADING 



(1) 

Student 
Spending Category 


. ■»» 

(2) 

Annual Amount of 
Local Purchases* 


(3) • 
Local 
Sales/Employee** 


(4 

Employee E 
(2) div. 


docks & Supplies 


$ 342,648 


$40,606 


8 


rooo « riQusenoia 


JzO,/oO • 


• 81,340 


4 


i 

ISating Out 


' 277,194 


16,032 


17 


Entertainment 


* 71,280 


25,994 


3 


Automobile & 


4 

«l i iff 

731,45.6 


146,284 


5 


Clothing 

i . . . 


300,348 


25,642 


12 


Persor^l Services 


314,402 


27,287 


11 


y 

Health Services 


78,210 


. 46,938 


2 


Furniture & Appliances 


\ 37,950 


66,449 


1 


Housing 


274,230 

r 


96,427 


3 


Utilities 


^207,570 


26,542 


8 


Other ■ " 


119,970 


86,862 

» 


1 


TOTAL 


$3,076,018 


$686,403 


75 



*Data from Student Spending Survey. (Employment Equivalent geneU&ted by local 
student spending) 

**Values from Item 1(J, col* 5 f 

Col. 2 ..information from Student Survey * 

t « 

**Col. 3 same figures as Col* 5, Example 10 

Col* 4 divide Col* 2 by Col. 3 for number of jobs In county generated > 

by student spending 
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IMPACT OF :%||§ 

and technical institute ■ ■ ^mmmm* ■ 

ON CALDWELL COUNTY 





•It 



is 



I OVERVIEW 



_Xhis report was prepared to give the citizens of Caldwell 
County an up-to-date picture of the impact of Caldwell 
Community College and Technical Institute upon the 
local economy. % 

The study of economic impact at CCC&TI included: 

• Collection of the institution's enrollment, payroll and 
spending data 

• Survey and estimation of student spending 

• Survey and estimation of faculty and staff spending* 

• Calculation of employee equivalent of student spending 

• Computation of the college's total impact on local income 

The study was conducted during the Spring of 1 984. A ■ 
stratified random sampling technique was utilized in conduct- 
ing the surveys incorporated in the study. 

The calculation & use of a local multiplier was used in this 
study to n^easurc the total economic impact of the college on 
the community. 
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I HIGHLIGHTS 



Full time students spent locally an average of $5665. 

• Faculty and start' spent locally an average of $13,628. 

• Direct spending by college faculty, .staff and students 
totaled $6,354,272. 

• Purchases of the college amounted to $1,433,733. 

• Since each dollar of direct spending is respent several times, 

• the total impact on Caldwell CoUntv was calculated to 
be $9,658,494. 

• The local multiplier was found to bc\l .52. This means that 
for each dollar spent, an additional 52c of* income is 
being generated. - 

• The college directly provides 130-140 t\ill time and more 
than 300 part time jobs each year in Caldwell County. 

• Student spending generated an additional 75 full time jobs 
in the county. 

• Eightv-six percent (86%) of the full time students and 72% 
of the part time students said they would be enrolled 
.elsewhere if the college were not located in Caldwell County. 

• In fiscal year 1983, an additional $30,531 was spent to tram 
83 workers tor three expanding industries in 

Caldwell County. 

• CCC&TI ranks 1 1th in the county both in number of 
employees and in gross payroll. 
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■CAtOWEU.- COMMUNIT: 



I METHODOLOGY 



« ■ - _ 

College-related dollars enter Caldwell County's income 
through 3 

1 Direct institution purchases 
► Payroll and faculty/start "spending 
' Student" spending 

These initial spending* include additional rounds of spend- 
ing that npple through the local economy making the college's 
total economic influence a multiple of the initial>spendings. 

A local multiplier derived specifically for Caldwell County 
spending patterns was calculated to be 1 .52. This means that 
for each dollar the college spends, an additional 52 cents of 1 
income is induced in the county. 

Also, student spending alone generated an estimated 75 jobs 
in the county. These are jobs in addition to the full and part 
time positions which CCC&TI supports. 
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TOTAL ECONOMIC IMPACT OF CALDWELL 
COMMUNITY COLLEGE AND TECHNICAL ! 
INSTITUTE ON CALDWELL COUNTY 



Student Aid $172,019 





Caldwell Purchases 
$1,433,733 




Caldwell Put-chases Caldwell Purchases 
$1,844,522 $3,076,018 



Local Value Added 



Local Payrolls 



Respending 
$3,304,221 ' 
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Initial 

Spending 

$6,354,273 



\ 



$9,658,494 



/ 



Induced 

Spending 

$3,304,221 



COLLEGE PURCHASES 



Calculation of Initial Dollar Impact 
by College Purchases 
Fiscal Year 1983 



Item 

Fmplovce Travel and Benefits 
Taxes and Utilities 
Trade Purchases 

(Wholesale & Retail)' 
Finance and Insurance ✓ 
Rental 

Rf pair Service 
Business Services 
Vehicle Repair and Service 
Other * <* 



Amount of 
Purchases 

S516.S66 
146,699 
1 484,733 

13,222 

$7,732 
92,891 
* 9,22L 
82,699 



Tbtal * 



$1,433,733 



I FACULTY AND STAFF SALARIES 



-Bible 2 
Gross Salaries 
Fiscal Year 1983 

l nil tunc cmplmcfs 
Pjrt tuw cmplnyic 



Total 



V 



S2, 1*3 .94 1 
739-550 



$2,873,491 
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Cald veil County Faculty/Staf^Spcnding 



Spcnc log Category 



Utilities 
Foodiar 
Eating 



in} 
Pcrsqna I 
Health 
Furnjti nc 
Othdr 



Ibta 



Weighted Annual 
Average 



d Household 
Out, 



Entcru nmcnt 
Autorni >bilc 
Other 1 asportation 
Clottfii 

I Services 
t Services 



3c Appliances 



$2,805 24 
1.638.% 
2,493 36 
708.00 
v 379.08 
1.9J940 
0 

841.80 
626 16 

855.72 
472.68 
887.88 



$13,628.28 



libit 4 
Oi^t 



of County Faculty/Staff Spending 



Sp^n ding Category 

i | 

Food Jnd Household 
KatjnJout * 
°Aucomobile 
Clothing 
Pciiofial Services 
Otfici 



Weighted Annual 
Averages 



$637.9? 
195.36 
409.32 
156.48 
135 96 
389.16 
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Table 5 

Estimation of Part-Time 

Employees Spending -v ^ 

An estimation ot 'part-time employees spending* patterns was 
made, based on the spending patterns of full-time employees. 

$739, 550 ^ross pan nine employees payroll ji .642 portion ot 
em pi o\ ccs pa v roll thai in spent locally. 

$474,791 







lazuli v and Stat! , ^ 
l-ull-timc (laMwcll (outm 
l ull-tune Out ot ("ouniv 


* * 95 
39 


95 tull-ttme ( aleiwell C outm employees \ S13.628 28 


= $1,294,687 


39 hiM-timc Out ot ( <nmt\ employees x $1 ,924-20 


« $75,044 


$739,550 j;ross payroll tor part time employees x 642 


- $474,791 


Tbtal ^ 


$1,844,522 
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1 STUDENT SPENDING 



Uiblc 6 

Full-time Caldwell County Students 
Spending Category Weighted 

Housing 
Utilities 

Rxxi and Household 
Eating Out 
Entertainment 
Automobile 
Other Transportation 
Clothing 
Personal Services 
Health Services 
Furniture & Appliances 
Books & Supplies 

Other ' 



Annual 
Average 

$830.70 
628 80 
971.60 
360 50 
216.30 
839,60 
241.10 
469 40 
216.70 
237.20 
115.00 
401.10 
137.50 



Tbtal 



$5,665.50 



Table 7 

Full-time Out of County Students 

Spending Category Weighted Annual 

Average 



Eating Out 
Automobile 
Clothing 
Personal Services 
Books 8c Supplies 
Other 

Tbtal 



$222.00 
637 50 
204.10 
340.80 
425.00 
105 30 

$1,934.70 
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Tkblc 8 

Part-time Caldwell County Students 

Spending Categpry Sample Annual 

* . ... Average* 



Hating Ouc 
Automobile 
Oothing 
Personal Services 
Books & Supplies 
Other 

Tbtal 



$432 00 
1,680.00, 
468 00 
264.00 
336 00 
99 00 



$3,279.00 



•Weighting unnecessary since sample distribution is very close 
to population distribution. 



Part-time Out of County 
Spending Category 



Weighted Annual 
Average 



Hating Out 
Automobile 
Clothing 
Personal Services 
rkxiks & Supplies 
Other 



$231.60 
492.00 
211.32 
246.84 
317.28 
110 88 



Tbtal 



$1,609.92 



384 fall-time Caldwell County students x 86% * - 330 x 5665 .50 - 
ySfall-t.mcOutofCloumystudcntsxfoft- - 185x 1?935,00 - 357,975 
558 part-fme Caldwell County students x 72% ' - 402 x 1609.92 - 647,188 
174 part-time Out of Cxmnty students x 72 ft* - 125 x 1609.92 - $201,240 

Tbtal, $3 > 076 !^ 

•Consistent with the methodology of economic impact studres in higher 
education, the results are calculated for the percentage of stuAnts who 
responded they would be enrolled elsewhere if the college were not here 
(86ft of all ftla-timc students and 72 ft of all part-time students.) 
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